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La strategia di
comunicazione di

marketing è responsabile
del posizionamento
effettivo della marca

poiché definisce:

A CHI

COSA

COME

comunicare

Fonte: Pastore, Vernuccio, 2008
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Il processo di creazione di un 
piano di comunicazione di 

marketing

Stella Romagnoli
MUMM 2024 | Comunicazione di Marketing
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1. Situation Analysis

Stella Romagnoli
MUMM 2024 | Comunicazione di Marketing
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https://en.wikipedia.org/wiki/Point_of_difference
The principle of positioning Kevin Lane Keller and Alice Tybout, Market Leader, Issue 19, Winter 2002, pp.65
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2. Strategia
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MUMM 2024 | Comunicazione di Marketing



!'

8*+6(;& ,*3+I&(%"+,&+'"#$%&'()&"%*
!" C&.$'.&"%*'%'1DB&B

#" C.,'.)/&'

!"#$$%&'()%*+($,
!"!!#$%$&#'#()*+,-./0-),1#2-#!/3415-,6

! 5(-6$7'46

! 82'$77'#'
! 9316$7

!"#$%&'()"*%+%,$-./0 1"22'()"
.")34'.(-$

:"&(%.")34'.(-$ (%./';%,$-%
"77$4$-$ ."&( $%."4%<3(47' &"=1'*



!$

8*+6(;& ,*3+I&(%"+,&+'"#$%&'()&"%*
!" C&.$'.&"%*'%'1DB&B

#" C.,'.)/&'

!"#$$%&'()%*+($,
!"!!#$%$&#'#()*+,-./0-),1#2-#!/3415-,6

! 5(-6$7'46

! 82'$77'#'
! 9316$7

!"#$%&'()"*%+%,$-./0 1"22'()"
.")34'.(-$

:"&(%.")34'.(-$ (%./';%,$-%
"77$4$-$ ."&( $%."4%<3(47' &"=1'*



38

La definizione del target

Stella Romagnoli
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Category need

Brand awareness

Brand 
knowledge/comprehension

Brand attitude

Brand purchase intention

Purchase

Satisfaction

Brand LoyaltyRussel H. Colley – 1961
Defining Advertising Goals for Measured Advertising 
Results
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